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ïA little on HintTech

ïSystems Integration and Cross-Media Distribution

ïDigital Asset Management overview

ïDEMO:  Handling XML in a DAM

ïExtended Capabilities of DAM

ïSample Client User Interfaces

ïManaging Video content

ïMeasuring ROI

What to expect
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Projects

HintTech: Business Structure

Engineering ALM

HintTech
Ltd.

HintTech 
AB.

HintTech
Inc.

HintTech
DOO

HintTech
NL

HintTech
Group

HintTech Development Center (HDC)

International HQ Nearshoring
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WCM DAM

IPMS

Cross-Channel 

Media Solutions
VCM
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- Engage your client  
on - line

- React
- Understand
- Deliver
- Email, e -commerce, 

Social Media

- Manage the media 
supply chain

- Centralise content
- Build process
- Generate business 

workflow
- Integrate & Build

- Handle video media
- Manipulate content
- Distribute video content  

by mobile, screen 
and web channels

- Utilise YouTube and the
power of social media

- Understand your  
content

- Contract your content
- Track your content
- Buy and sell your 

content

Social Media

Mobile and engagement

marketing
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MANAGING DIGITAL ASSETS

DIGITAL ASSET MANAGEMENT
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For most enterprise organisations, content
libraries for look very much like this .
Multiple locations and multiple access
points . Its a costly challenge .
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ÅDigital assets and content are duplicated in many locations and in many 

formats

ÅTime is wasted searching for rich media content

ÅValuable assets are being lost and re-created needlessly

ÅPeople are using unapproved and out-of-date content

ÅUsage rights and guidelines are not controlled

ÅConversion of assets for publication is labour-intensive and error-prone

ÅA lack of central control that costs your department time and money

Challenges
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Creating a central repository for all data
and process saves time, money and
improves your effectiveness .
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Å A central repository with web browser access & role specific functions

Å Product Images with versioning

Å Approval processing with extended workflow capabilities

Å POS Asset handling

Å Audio & Video control & distribution

Å Rights management

Å Branding documentation and catalogue production

ÅIntegrates with CMS, Adobe CS, MSOffice for ócomfort zoneô access

Å Puts you in CONTROL

Impact
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MANAGING DIGITAL ASSETS

DEMONSTRATION
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MANAGING DIGITAL ASSETS

EXTENDED CAPABILITIES
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MANAGING DIGITAL ASSETS

PRODUCT INFORMATION MANAGEMENT
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A central repository for all Product Information

ÅAn intuitive, wizard driven interface accessible to ALL people 
maintaining & needing product information

ÅAutomated workflow driven processes for maintaining PI, ensure 
accurate and up-to-date PI at all times

ÅProduct Data Management becomes a continuous process, resulting 
in always up-to-date and accurate info for:

ïManuals (offline, Audio, Video)

ïProduct certificates

ï Instructions on assembly, usage, installation...

ïProduct sheets

ïProduct presentations 

ïPR materials (Print, Audio, Video)

ïProduct reports

Product Information Management (PIMS)
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Usage :
Automated catalogue generation for 25
European Countries
DAM, PIMS and the Adobe Indesign
Connector

ñSavingsin time, efforts and expenses by the
introduction of automation, data reuse and self service
web interfaces will easily pay the project costs back in
year one .ò.
Sam Van Ongeval , Stanley Works
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MANAGING DIGITAL ASSETS

Document Creation
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Search, edit and manage the creation of your media 

ïDocuments

ïBrochures

ïFlyers

ïCatalogues

ïPoint of Sale Materials etc..

ǒComfort zone connector into Adobe InDesign Creative Suite

ǒEmpower divisions, resellers and partners to create materials based 

on set templates and assets 

DocMaker Studio
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Inside the CS3 Comfort Zone :
ÅMake different copy fitting sets
ÅDefine the rules inside each set
ÅDefine the fitting method

DocMaker Studio


